For example, people can report if they feel
a draught, how conditions vary across seasons
and days and the impact of the radiant effects

of a hot or cold surface.

The other advantage to asking occupants, is
that results exactly reflect the population being
asked. For example, findings from the BUS
Methodology occupant feedback dataset has
shown different perceptions incomfort when
the data is divided by gender, and that people
are more satisfied when they have control
over their environment. Designing an office
comfortable for all genders and that provides
localised control is another challenge.

The difficulty with asking people what they
think, is sometimes the results are difficult to
interpret. Survey results only become useful if
they are benchmarked and put in the context
of other buildings. It is useful for a designer
toknow that their school is performing
20% above the average for satisfaction with
d to other

F F

schools in the UK.
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There are various occupant satisfaction
survey methodologies for internal
environments and occupant wellbeing
available, and BREEAM, LEED and WELL

all include oocupant surveys as part of

their certification. Using an established
methoddogy reduces the risk in carrying out
surveys. Collecting data from a survey is not
straightforward. Questions should be carefully
considered. For example, occupants can

tell us if they are hot or cold but may not
know whether the air conditioning system
works well. Occupants can tell us if they are
‘satisfied” with a variable, but if asked about
‘importance’, they will use differentand
varied background information to answer, and
the response cannot be understood without

this context. Another risk in surveys is hias,
For example, if only 10% of the people asked
responded, it is likely only those who wanted
to complain or had some other motivation
would respond. A high response rate reduces
risk of bias, and this is not easy, People are
hombarded with surveys everyday, and so
intelligent engagement is needed. While most
surveys are conducted online, my experience
is thata paper survey will get a higher
response rate and a higher quality of written
comments. In some instances, this method is
worth consideration

Detailed occupant feedback provides
tremendous insights into what does and
doesn’t work well in buildings. They area
relatively quick and simple way to gather
feedback about a wide range of design
elements and disciplines — often delivering
surprising results which can’t be found
using physical measurements. If carried
out regularly, they can speed up the rate of
innovation, letting us to rise to the challenge
of providing better environments. In other
industries, evaluating products is part of the
process but buildings are often completed
with no feedback or interaction with the
original design team once in operation - surely
this needs to change?

It is important to be mindful that
humans are not great sensors for everything.
There is an important role for sensors in
measurement, and there is an increase in
availability of connected (10T sensors. The
growing interest and implementation of these
and other smart building technologies is
providing opportunities for data collection,
feedback and control for building systems and
comparisons between the state of the physical
environment with occupant perception.

Although new technology is vital for us to
monitor, optimise and design better, healthier
indoor environments — we can't forget that
people themselves are often the best measure
of their own comfort and wellbeing.

busmethodology.org.uk
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New tool to track building
design impact on wellness
is launched

Global enginesring consultancy, Arup, has
partnersd with wellness pioneer, Delos, to
address the growingissue of health and
wallbeing in buildings.

Arup's Building Performance and
Systerns [BPS] team has worked with
Delos to create the new BUS Wellbeing,
Survey; an improved methodology for the
sssessment and tracking of ooccoupant
wellbeing in buildings.

The new survey combines the
pre-existing standard BUS Methodology
Oooupant Satisfaction Survey and Delos
Building Wellness Survey.

It will prervide & more cornprehensive
analy=is of building design impacton
occupant wellness than ever before,
oovering a wide range of criteria for
essessment, such as air quality, lighting
and access to natura.

Tha launch of the new survey is timely.
Acrossthe globe, organisations are
investing more and more into building
design and operational strategies that
increase health and wellbeing. The BUS
Wallbeing Survey is designed for all
projacts looking to track outeomes related
to human experience in buildings.
WELL criteria
The survey is already in uss with U8
healtheare provider, Adventist Health,
whera it has baen employed onits
Consolidated Carmnpus Transition Project,
helping test the project’s latest building
wallnees features with the airm of
achieving WELL certification.

The BUS Wellbeing Survey mests the
precondition survey criteria in the WELL
Building Standard [WELL] for bath WELL
w1 and WELL v2. It is availahle in multipls
languages and offers location-specific
benchmark sets.

Dr. Whitney Austin Bray, senior vice
president at Delos, said: “The BUS
Wellbeing Survey provides a simple way
to track how irvestmentin building
design and performance ia related to
human heal th. Without global
benchmarks, these irvestrnents cannot
be evaluated and compared.”

Darren Wright, director, Building
Perdformance and Systams, Arup
explained: “While the standard BUS
Methodology Docupant Satisfaction
Survey focuses on ocoupants’ experience
of a building e.g. thermal comfort, air
guality; lighting end personel control, the
Delos Building Wellness Survey assesses
their wellbeing in terms of accessto
naturs, nutrition, physical activity and
roental health,

"By combining the two, the new survey
offars clients a more comprehensive
analys=is of how a building's design
impacts its sta ff and business"
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Tegethical. It's hew we live. We believe werking
closely together lends to an altogether better -
ience. It's why you can trust us to be en-hand
al design to final build. And by teaming
up with us today, your customers will benefit from
bespoke and renewable heating solutions knowing
tlluy haven't cost the P|mnt.

Ta feel the difference visit nu-heat.co.uk
or call 01404 540601.



